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21st Century Weddings 
Digital storage, online planning, 
wedding websites� Are you ready 
to begin planning your wedding? 
 
The iPod Revolution:  
Revolutionizing digital media. 
 
Technology for Weddings:  
Personal wedding software and 
other assistance gadgets are 
changing traditional weddings. 
 
Inside Story:  
Mixing Marriage and Money 
 
Are all florists created equal? 

www.Natton.net 

�Your wedding day is unforgettable and today�s technology will keep it that way.� 



Natton, Inc. is a growing company in Raleigh, North Carolina. We have many ad-
vertising and sponsorship opportunities available online and in our quarterly pub-
lication Tech Weddings. 

There are three sponsorship levels:  Platinum, Gold, and Silver Sponsorships. 
Platinum Sponsorship includes two years free advertising in our quarterly news-
letter publication (Tech Weddings), Natton.net Website, Natton.net News RSS 
feeds and marketing email broadcasts. Gold Sponsorship includes one year free 
advertising in our quarterly newsletter publication (Tech Weddings) and Nat-
ton.net Website. For our Silver Sponsorship, we offer free advertising in our quar-
terly newsletter Tech Weddings for one year.  

Sponsors may receive a better response because we include a limited amount of 
advertising with each outgoing newsletter carrying no more than two box ads, 
and no more than five ads that are one or two lines in length. This means that 
your ad stands out since it is not in the middle of a bunch of other advertisers. 

If you prefer not to become a sponsor, Natton, Inc. also offers reasonably priced 
advertising opportunities in both our quarterly newsletter and on our website. If 
your advertisement is something out of the ordinary, email us and we'll see if it 
will work in our newsletter.  

If you would like to become a sponsor please visit www.Natton.net and fill out the 
sponsorship requisition form online. 

Would you like to advertise or become a sponsor on Natton.net   



to get married.  This be-
comes problematic be-
cause time is short.  

Today�s Technology is 
another component to 
the rapid changing wed-
ding environment. Digital  
storage formats have 
become part of many 
wedding packages.  

The introduction of the  

Continued on Page 5 

video iPod allows sharing 
special wedding mo-
ments easier.  Digital 
media allows the couple 
to enhance the wedding 

Tech savvy engaged cou-
ples are using personal 
assistant gadgets to 
keep up to date with 
their busy lives. The 
internet plays a key role 
in communicating with 
vendors. For those bridal 
parties who have wed-
ding planners, it is vital 
that proper planning and 
organization are in place 
in order to have a suc-
cessful wedding. The 
21st  Century engaged 
couple see the benefits 
of staying connected 
with family, friends and 
the various wedding ven-

dors.  Photographers, 
florists, and wedding 
planners must have a 
web presence to be effi-
cient.  The added respon-
sibility of planning for a 
wedding and having a 
fully functional website 
to convey messages 

twenty-four hours a day 
is very demanding for 
small/medium sized or-
ganizations.  Most cou-
ples wait less than a year 

Technology is improving 
communications and 
services to many wed-
ding vendors. Text mes-
saging on cell phones, 
GPS tracking of bridal 
parties to ensure no one 

gets lost, and the inter-
net to research various 
vendors are improving 
wedding planner�s ability 
to organize their special 
event. One added fea-
ture which seems to be a 

trend are custom wed-
ding websites.  Engaged 
couples purchase web-
site space with added 
features from their wed-
ding planner in order to  

Continued on Page 5 

The Wedding Arch: The gate-
way to marriage and 

 happiness. 
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• Personal assis-
tant gadgets 
makes organizing 
your wedding less 
stressful. 

• Digital Storage 
formats has be-
come part  of 
many wedding 
packages.  

•  The introduction 
of the video iPod 
allows sharing 
special wedding 
moments easier. 

I N S I D E  T H I S  
I S S U E :  

21st Century Weddings 1 

Technology for Weddings 1 

Couple�s Corner 2 

Are all florists created 
equal? 3 

The iPod Revolution 3 

Remembrance Candle 3 

Ask Nathalie Column 6 

Inside Story:  
Mixing Marriage and 

Money 
4 

T e c h n o l o g y  f o r  W e d d i n g s :  
T e c h n o l o g y  I m p r o v e s  B r i d a l  

p l a n n i n g  &  V e n d o r  R e l a t i o n s  

N A T T O N  I N C .  

Tech Weddings 
Spring 2008 Issue Volume 1, Issue 1 



Congratulations To:  
 

Nathalie & Warren Gonsalves  
who will celebrate their 3 Year  
Anniversary on May 22, 2008 

Happy 3 Year Anniversary! 

Natton.net has more to 
offer engaged couples. 
Visit www.Natton.net 

�My wedding day was very memorable.  
Natton.net wedding websites made it very 
easy to schedule and provide vital informa-
tion quickly to the wedding guests.��
Nathalie, Philadelphia, PA 

Now you can keep up to date with the latest Natton.net 
news via our            download. Visit www.Natton.net and 
click on he Natton.net news link. 

Couple�s Corner: 

http://www.cellbath.com 
 

Original designs in garters for every 
occassion designed by Gail Ambrocio 
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All florists are not created equal. 
The Natton.net poll indicated 
many couples prefer florists rec-
ommended from friends. The 
advent of the internet allows 
couple to order exotic flowers 
from all around the world. Flo-
rists have the ability to have se-
lectivity on where to purchase 
their flowers and view pricing 
information from many sources. 

In many areas florists have rela-
tionships with caterers in which 
special discounts may be given. 
A florist who understands the 
wedding theme and takes time 
with the couple always seem to 
have a lot of input in the types of 
flower arrangements to be used.   
In other words, experience 
counts!  

Article by Warren Gonsalves 

memory booklet. Many 
couples write a letter of 
thanks to their parents 
and grandparents etc. 
The last line or two of the 
letter could easily include 
a thank you to �those 
who are no longer with 
us, but who mean so 

There are a couple of 
ways to recognize the 
memory of a special 
loved one who has 
passed away.  A really 
good way to make men-
tion of those who have 
passed away is in the 
wedding program or 

much to who we have 
become�. Another way 
would be to light a candle 
in memory of each per-
son that you wish were 
with you on your wedding 
day. On a separate small 
table, you can place a  

Continued on Page 5 

songs and up to 150 
hours of video on a 2.5-
inch QVGA color display, 
iPod gives you the ulti-
mate music experience � 

sight and sound � in a 
lighter, thinner design. 
Available in classic white 
and dramatic black.� 
www.apple.com 

 Apple has produced a 
companion to capture long 
lasting wedding moments 
which can be shared digi-
tally throughout the inter-
net and beyond. 

The iPod revolution 
makes sharing wedding 
memories more conven-
ient and fun.  The new 
video iPod is extraordi-
nary gadget for the bridal 
party.  It is very easy to 
use and the compact 
design allows you to 
place it anywhere. �With 
support for up to 15,000 

A r e  a l l  f l o r i s t s  c r e a t e d  e q u a l ?  

R e m e m b r a n c e  C a n d l e  

T h e  i P o d  R e v o l u t i o n  
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�It is very easy 
to use and the 
compact design 
allows you to 
place it 
anywhere.�  

If you would like to share a 
special memory please contact 

us and we will try to put your 
remembrance letter in our 

publication. 

 

 

 

 

 

 

 

The Wedding Bouquet:   
Your personality and style are  

captured by the flowers you choose. 



 

 

http://www.cellbath.com 

The article at regenmd.com 
provides a look at the begin-
ning of what might be com-
mon in the not too distant 
future. This foreign institute 
says:  

The Institute for Regen-
erative Medicine is the 
world leader in providing 
stem cell treatment 
therapies as a remedy 
for aging. These thera-
pies are based on 30 
years of research during 
which the evidences 

below have been observed and docu-
mented. In brief, as we age the stem 
cell reserves we are born with decline. 
Our cells diminish in their ability to re-
generate and repair tissue. Age-related 
changes occur in the skin, organs, sex 
glands, immune system, blood-forming 
system, muscles and other systems. 
These changes are all due to the de-
crease in the robustness of the cells 
and loss of stem cells.  

Since anyone that claims they already have 
"a remedy for aging" must be consider sus-
pect, please take this with a grain of salt and 
hold tight to your wallet. It is way too soon to 
claim that anyone has cracked the code as 
far as aging is concerned.  

In this company's context, what I call a 
'cell bath' is called a 'stem cell treatment 
therapy'. It does have the keyword 
'therapy'  that would tend to indicate a 
well-defined medical procedure.  

chase programs--traditionally  
available only for buyers with 
perfect credit. Do you have 
one or more of the following 
credit issues? 
� Bankruptcy or foreclosure. 
Even if you're just 1 month 
out of bankruptcy, we have 
loan programs available. 
� Turned down by other lend-

Are you concerned that credit 
problems will keep you from 
getting a loan? Global Direct 
Fundings' loan analysts are 
trained to look beyond the 
numbers and credit reports. 
Even if you've had a bank-
ruptcy or foreclosure in the 
past, we have zero-down, 
interest only, and 100% pur-

ers. Flexible product guide-
lines let us fit your individual 
needs. 
call one of our loan analysts 
at 1-800-732-0558 for more 
information. 

A d v e r t i s e m e n t  

A d v e r t i s e m e n t  
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I n s i d e  S t o r y  H e a d l i n e :  
M i x i n g  M a r r i a g e  a n d  M o n e y   

�If you and 
your partner 

don't take time to 
address the issue, 

money and 
relationship 

problems can 
arise down the 

road.�  

T e c h  W e d d i n g s  

to pay interest. It leads to 
fights. It leads to arguments. 
So they need to talk about the 
spending and saving style," 
said Diane Forden, editor in 
chief of Bridal Guide Magazine.  

Tip 1: No secrets 

Tip 2: To combine or not to 
combine? 

Tip 3: Things change 

Tip 4: Forget gender roles 

Tip 5: Discuss tough topics 

Figure out as a couple what 
your joint expenses are. A joint 
account can work well. But if 
you're an older couple or going 
into a second marriage, sepa-
rate accounts may make 
sense. discuss your big money 
picture at least once a year.  

If you would like more informa-
tion on this topic visit http://
money.cnn.com/2004/01/14/
pf/willis_tips/. Gerri Willis is 
the personal finance editor for 
CNN Business News. Article 
taken from CNNMoney.com. 

If you and your partner don't 
take time to address the is-
sue, money and relationship 
problems can arise down the 
road. That's why discussing 
your financial goals and mis-
haps, while not romantic, is 
necessary 

"(M)any couples get married 
and don't understand each 
other's spending and saving 
styles. Someone may feel 
comfortable incurring a lot of 
credit card debt. The other 
partner may freak if they have 



cluster arrangement  of 
pillar candles and spec-
ify what they symbolize 
by placing a very tasteful 
sash across the front of 
the table. You can make 
mention in the program 
of who the candles me-
morialize. A remem-

their wedding day can 
be found on their site. 
Vendors can better plan 
and organize their ser-
vices. The couple will 
have more time to focus 
on the wedding rather 
than having guests call 
them for directions or 
other information. The 

wedding website is an 
added feature to the 
couple or the wedding 
planner.  

Article by Warren Gonsalves 

have a custom wedding 
website with flash ani-
mation, custom photo 
slideshows, videos, 
online calendar, and 
weather and traffic re-
port information conven-
iently located on their 
website. Literally all in-
formation pertaining to 

brance candle has senti-
mental and emotional 
connections to those 
special persons involved 
in the wedding. 

This letter is from War-
ren in Pennsylvania he 
writes: �My grandmother 

2 1 s t  C e n t u r y  W e d d i n g s  c o n t .  

R e m e m b r a n c e  c a n d l e  c o n t .  

T e c h n o l o g y  I m p r o v e s   
P l a n n i n g  c o n t .  
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�all information 
pertaining to 
their wedding 
day can be 
found on their 
site� 

moments by digitizing their wed-
ding album and customizing 
their photo onto a CD or DVD 
format disk. The advent of web-
cams for weddings are a grow-
ing trend. It is estimated that 
over one million weddings will 
be broadcast on personal web-
sites through the internet this 
year. This is very for because 
family and friends who are un-
able to attend. It seems that 

Digital Media adding a different way to 
share your memories: CD and DVD format 
wedding albums. 

was a wonderful human 
being who had the big-
gest heart in the world. 
I remember she would 
dance to Nat King Cole 
every holiday. She al-
ways smiled and told 
funny jokes. The family 
loved her. Even though, 
she did not live to see 

my wedding, she was 
there in spirit. We�ll al-
ways remember you Ms. 
Doris Robinson.�  - War-

ren Philadelphia, PA 

If you would like to share a 
special memory please con-
tact us and we will try to put 
your remembrance letter in 

our publication. 

virtual weddings is here to stay 
and with faster broadband con-
nections and   the ease for digital 
communications to proliferate to 
the corners of the world. Don�t be 
surprised if your wedding video 
ends up in Asia.  

Article by Warren Gonsalves 

 

 

 



count on inviting 375 guests. 
  
One important thing to remember is 
that the number of invitations you 
send out is not equal to the number 
of guests. When you make your list 
of potential guests, make sure you 
put the number of people that are 
being invited next to their name. At 
the end of the list, put the total 
amount of guests.  

If this is too many, go through the list 
again and see who you can do with-
out inviting and tally it up again until 
you get the appropriate number.  

How many people are too many 
to invite to a wedding? � 
Sheila, NJ 

Before you begin with your invita-
tions, you should have a definite 
decision on the location of your 
reception. This is vital to figuring 
out how many people to invite. 
Usually, you can have about 25% 
more people than will fit in your 
reception location because that is 
the average of how many people 
will not be able to attend the wed-
ding. For example, if your reception 
location can hold 300 people, 

2501 Greenway Avenue 
Suite #1 
Raleigh, NC 27608 
 

Phone: 919-341-7131 
Contact: Nathalie Gonsalves 
E-mail: napaul04@Natton.net 

 

Natton Inc. builds memorable wedding websites for en-
gaged couples. Some special features include Flash ani-
mation, photo slideshows with music, video streaming, 
online calendar, multiple wedding albums, customized 
traffic and weather reports linked directly to your wedding 
site.  

For vendors and wedding planners, Natton, Inc. offers the 
opportunity to enhance their current features by having 
the latest web communication technologies assist in the 
distribution of information. This allows for more efficient 
wedding coordination and management. Natton, Inc. also 
works closely with wedding planners, bridal parties and 
vendors to create a seamless interactive wedding website 
that is beautiful, professional, and informative.  For more 
services provided by Natton, Inc. visit www.natton.net. 

N A T T O N  I N C .  

A s k  N a t h a l i e  C o l u m n  

�YOUR SUCCESS IS OUR SUCCESS!� 

WE’RE ON THE WEB! 
WWW.NATTON.NET 

Please email your questions to: 
napaul04@Natton.net and we will try 

to put your questions in  

Tech Weddings. 
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About Skirt Spot 

Skirt Spot offers high quality women's skirts designed and produced in Los Angeles, California! 
Our designer, a graduate of the prestigious Otis College of Art and Design, is a veteran of the 
fashion industry who has owned and operated a successful wholesale design house for over ten 
years. His vibrant upscale skirts and dresses appear yearly in New York's coterie shows, and at 
fashion weeks in major markets such as Los Angeles, Atlanta, and Dallas. His work has been, 
and continues to be, sold by over 300 boutiques in nearly every state, Canada, the Caribbean, 
and Asia. His designs regularly retail for $100 and higher.  
 
Skirt Spot offers skirts directly to you at prices lower than any other retail outlet. The skirt de-
signs are fun, classic, exuberant, bold and sometimes retro, and represent an ever-changing 
variety from season to season. Only high quality, natural fabrics are employed in the creation 
of each skirt, and we pride ourselves on superior construction and workmanship.  
 
Your skirt will be made to sit about two inches below your waist. Please see our size chart to 
gauge which size is right for you. If you are hesitant about how our sizes fit on you, we invite 
you to take advantage of our no-hassle return policy to determine the best fit for your skirt. We 
all know that sizing is not an exact science, and all bodies are different. 

 

S p o n s o r  A d v e r t i s e m e n t s  



FEATURED COMPANY 
 

 

Why We Are Here 
Founded in 2006, Natton.net analysis team is a consulting firm that helps companies improve busi-
ness results by leveraging value from their corporate data and business knowledge.  
 
Who We Are 
Natton.net analysis team is a group of experienced business and technology professionals. Before 
joining the firm, our consultants have had many years of real world, hands-on experience in finance, 
information technology and other business disciplines. Each of us has had responsibility for the suc-
cess of people, projects, and results and therefore understands what it takes to deliver tangible value 
to our clients. 
 
What We Do 
We help our clients improve analysis, reporting and planning at all levels of the company. The focus 
can be enterprise-wide, within a department, or on a specific business activity. Using business analy-
sis experience and leading Business Intelligence (BI) technologies we help our clients to:  

Our concept-to-rollout development services result in complete solutions. We are experts in leading 
OLAP (On Line Analytical Processing) technologies and other analysis and planning applications for in-
tegrating, delivering and presenting key business performance information to the right people at the 
right time. 
 
How We Do It 
Natton.net analysis team�s methodology is practical and results-oriented. The key steps are business-
focused requirements analysis, efficient project management, effective business process enhance-
ment, straightforward application design, thorough testing (including data validation and user accep-
tance), and complete knowledge transfer to the client. 
 
What We Achieve For Our Clients 
Natton.net analysis team deploys solutions that deliver critical business information and meet busi-
ness needs. These solutions are intuitive to use and easy to maintain. As a result, our clients have 
been able to increase profitability, enhance customer value, identify and exploit new opportunities, 
save time, and reduce risk and error. We work to deliver a positive return on project investment and 
low application �total cost of ownership.� 
 
Why  

We know that our clients have choices. Why turn to Natton.net analysis team? Our clients� interests 
come first. We are objective in our advice. Our recommendations and actions are driven by our cli-
ents� specific needs, not what software vendors want to sell.  

We understand business and how to make technology work. We are well-rounded and forward-
thinking consultants, not mere technologists. We understand complex business requirements quickly 
and translate them into solutions that deliver both immediate and long-range business benefits.  

 



FEATURED COMPANY Cont. 
 

Our approach is straightforward. Simplicity in process and application design means a more effec-
tive solution faster and one that is both easier and cheaper to maintain as business needs evolve.  

We are cost- and value-conscious. We are aware of what value means to each client and in each 
project, and that is reflected in our project management and billing practices.  

We don�t keep knowledge to ourselves. We teach our clients to be self-sufficient in maintaining and 
evolving applications we deploy and in developing new applications. Decreased reliance on outside 
resources means tremendous future cost savings for our clients.  

 We are cost- and value-conscious. We are aware of what value means to each client and in each 
project, and that is reflected in our project management and billing practices.  

We don�t keep knowledge to ourselves. We teach our clients to be self-sufficient in maintaining and 
evolving applications we deploy and in developing new applications. Decreased reliance on outside 
resources means tremendous future cost savings for our clients.  



Natton, Inc. would like to thank our sponsors  

2501 Greenway Avenue 
Suite #1 
Raleigh, NC 27608 
 

�YOUR SUCCESS IS OUR SUCCESS!� 

WE’RE ON THE WEB! 
WWW.NATTON.NET 

N A T T O N  I N C .  

ture called Buy It Now.  

People from all over the world 
buy and sell on eBay. Currently, 
eBay has local sites that serve 
Australia, Austria, Belgium, 
Canada, China, France, Ger-
many, Hong Kong, India, Ire-
land, Italy, Malaysia, the Neth-
erlands, New Zealand, Poland, 
the Philippines, Singapore, 
South Korea, Spain, Sweden, 
Switzerland, Taiwan, the United 
Kingdom, and the United 
States. In addition, eBay has a 

On an average day, there are 
millions of items listed on 
eBay. People come to eBay to 
buy and sell items in thou-
sands of categories from col-
lectibles like trading cards, 
antiques, dolls, and house-
wares to practical items like 
used cars, clothing, books and 
CDs, and electronics. Buyers 
have the option to purchase 
items in an auction-style for-
mat or items can be purchased 
at a fixed price through a fea-

presence in Latin America 
through its investment 
MercadoLibre.com. 

eBay offers a wide variety of 
educational tools, features, and 
services that enable members to 
buy and sell on the site quickly, 
safely, and conveniently. These 
services include online pay-
ments by PayPal, tips on safe 
trading, and the Developers 
Program for community mem-
bers who would like to develop 
their own technology solutions.  

A d v e r t i s e m e n t  

eBay is The World's Online 
Marketplace®, enabling 
trade on a local, national 
and international basis. 


